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are starting 10 vetire; their children are
marrying later and earning less;
MecMansions are out of fashion (and
for many, unaffordable); and high-
rise wrban living {sans patic) increas
ingly is in vogue.

it this a good time 10 be in
the casual famiture besiness? If you're
reading this, you probably know the
answer,

spending $10,000,"

A, zs petadlers told Hearrh & Home
over the past two years, customers
who spest $10,000 during the good
years might limit spending to $3,000
35 the cconomy suffercd, Those sales
kept cash flowing, the lights on and
employees paid.

Manufacturers responded 1o the
e l’uumm tn]mn by adjusting

Rehmen says.

The specialty industry’s concen-
tration on design, exclusivity and value
proved 8o be an asset rather than a
Tiability,

“1 still believe we are hucky,” says
0. W, Lee president Terri Loe Rogers.
Her company caters 1o a higher-crsd
comsuitcr, s our demographic is less
affected” when a weak economy
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ing came out of it (the recession) arll

tively unscathed because we all made

cconomy is simply ke, Yashinsky siys.
Many younger adults also prefer rhan

The challenge 1o make the sake may
be balanced by the Echo Boomers'

decisions we necded to make 1o
remain viable.”

Large and small, businesses adjusted
- o¢ else.

“All businesses have had 1o exam
ine who llw'y are and how they do
business,” snys Rebmert. ru:r\luxl\
did what they had 10 10 survive.”

New materials and fashion-forwand
design, which helped propel sales 10
mew highs in the middle of the last
decade, helped sustain sales during
the lowest pofmts. Investment banker
Jerry Epperson, who follows the fur-
milure imdustry, says the casoal side
“has been one of the mose creative.
New materials and new styles aren’t
that evident in the wood and uphol-
ssered furniture business.” Epperson
is 0 principal with Mana Armistead
& Epperson in Richmond, Virginia.

Furniture is a fashion basimess, and

lofis to suburban ranch homes. The
number of single howsehobds in each
generation will increase.

Even so, all are prime prospects
for fine outdoor furnishings, Yashin-
sky saye. As homes become smaller,
outdeor spaces “become more critical
for Hving space.” she says. Boomers
will drive demand for catdoor kitchens.
“We've become a nation of foodies,”
Yashinsky observes, “Food has really
become a hobly

Many young families will remain
in starier homes far longer than they
panned, she says. Remaking their
oudoor spaces will freshen the home
in liew of an unaffordsble move, Urban
dwellers, with balconies and roofiop
decks rather than larger patios, will
spur demand for furniture scaled
appropriately 1o those envirmnments.
Younger adults “are definitely will-

tendency 1o redecorate frequenly, says
NarthCape president Tom Murray,
“Younger buyers change their tastes
Faster,” he says. “They want 1o change
the ook every few years.”

A foundation of mmovation, fash-
#on and value gave the casual indas-
try its hest years during The Aughts
and helped the indusry survive the
worst. Sunminer Classics, Pride Fam-
ily Brasds. OW Lee and Closter are
amang companies that cotmued o
vt in pew designs when fimes were
hard, and all were rewarded with
quicker recoverics and growth. Pers
formance, style and vabue will remain
driven going forwand, regasdless of
economic conitions.

“The American consumer has as
insatishle desize for outdoor living ond®
casual Fumsture.” Gaylord says. “This
in & huge, huge polential category,” &




